Data Natives’ 
Guide to the Galaxy 


August 31st - September 2nd, 2022 
Berlin - Germany 


Welcome to DN22, themed 
“Data Natives Guide to the Galaxy" 


Embracing the unknown is like venturing into the galaxy. We 
invite you to be part of the exploratory journey. In addition to 
examining our beloved data science and Al topics, we are 
dipping our toes into the blockchain waters. 


Who's with us? 


DN22 Conference: 


DN22 will bring thinkers, innovators and creators in data and tech on its stages to share their thoughts on the 
future tech trends, changes and inspirational stories on 5 tracks: 


1. Data science: 4. Startup: 

Deep dives into Python, NLP transformer networks, AutoML, graph Cut through all the usual conference jargon in startup presentations, and bring 
databases, augmented analytics & smart passion projects live in our you unfettered insights from the freshest startups, all day every day throughout 
Data Science Track. the conference. 

2. Data economy: 5. Data - Blockchain and Web 3 (Sep. 2nd): 


The debates of the Data Economy track are for those who want to 
know how to ethically use data to transform economies and create 
opportunities for business growth. 


We are aiming to bring data and tech professionals and established and 
companies together to collaborate, diversify and ease the transition in the 
Blockchain space. We will deliver the thought-provoking content from leading 


. experts & entrepreneurs in blockchain, and dedicated to the topics of: 
3. Future society: 


Whether that's through impact initiatives, data and Al governance or e Decentralized Finance e Web3 Economy 
any other emerging tech, this stage is for those who want to change e Blockchain data, privacy & Transparency e DAOs & Dapps 
the world. e Blockchain for enterprise e NFTs 8 more 

e Layer 2 and user experience 


Who are Data Natives? 


5M + online 
impressions 


(eels 9000+ in-person & 
(ay virtual attendees 


La, | 150+ speakers EN 100+ one-on-one 


meetings 


30+ media 80+ investors 


Expected audience 


Meet talent, startups, and multinational companies at Data 
Natives. With decision-makers from over 80 countries, 

DN is a unique opportunity to increase brand awareness, gain 
exposure & generate leads. 


Industries 


Media 


2.5% 
Software 


6.3% 


Blockchain 
11.3% 


Healthcare 


2.5% 
AI&ML 


2.5% 


Logistics É 
2.5% 


Tech 
13.8% 


Consulting 
11.3% 


IT 
18.8% 


Data 


10.0% j 
Finance 


11.3% 


Geography 


O EU 
@ APAC 
O UK 
O EMEA 
(> LATAM 


Community and Brand Reach 


e 183,000+ members across e Meetup communities in 50 cities e 47,092+ e 350+ events 
our communities worldwide, with 87,900+ members attendees since 2016 


O 466%Europe >) 8,336 USA 
©) 299%DACH  @ 6,7% Other 


O 30% Data Scientists O 15% Managers 


Audience “> 20% Founders | 10% Developers 


Breakdown 


M 8,5% Asia ©) 20% Researchers ' 5% Consultants 


402,800+ reads on 
O Blockchain topics on 
Dataconomy 


O 61,600+ Twitter followers @ 160,000+ monthly 
| | impressions on Twitter 
Followers, O 4,720+ Linkedin followers Impressions 


Blockchain 


ee p Only 14.9% average 
beni 25,0004 monthly interest o J s 


ID 23,100+ subscribers dais: 


impressions on Linkedin bacilo ee span, aho ae 
p blockchain article topics 


57% /157 resp. 
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Networking / Socializing - 46% / 128 resp. 
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S p e akers 27 % / 74 resp -; 


o TO AS CE IO E e LE e Se EA 4 f 
Business Opportunities 17% / 48 resp. 


Employment Opportunities 


a 


DN22 Conference partnership opportunities 


Full-sized Booth ( 70m2) 
Keynote Speaking slot (30 minute) 
Ask me anything session 
Speech at the dinner 
Branded Stage 

Branding the main stage 
(*livestreamed) 

Sponsor logo in all marketing 
communications 

One-on-one meetings 

Lead Retrieval 


Social Media Promotion 


PLATINUM 


Medium-sized booth (30 
sq m) & branded stage 
4 dinner invitations 
Speaking slot (20 mins) 
Panel participation 
Brand exposure 

Social media promotion 
Lead retrieval 


Interview with keynote speaker 


DIAMOND 


Medium-sized booth (20 sq m) 
4 dinner invitations 

Speaking slot (20 mins) 
Branded session 

Brand exposure 

Social media promotion 

Lead retrieval 


Interview with keynote speaker 


Small-sized booth (12 sq m) 
2 dinner invitations 

Speaking slot (10 mins pitch) 
Brand exposure 


Social media promotion 


STARTUP 


Startup speaking slot 

Profile exposure in event app 
1 dinner invitation 
Startup-booth area (3 sqm) 


Social media promotion 


Sponsorship 
Packages explained 


Startup Partner 


Becoming a Startup Partner at Data Natives is 
the perfect way to establish yourself as a 
“startup to watch” in the tech world. 


You will have networking exposure to every 
conference attendee, plus press blasts across 


our vast web and social media networks. 


be sure everyone will be talking about you! 


Branding & visibility Digital marketing 


e Logo and profile exposure in event app » Logo exposure and corporate profile on event 
e Exhibition in the startup booth area (3 sqm) website 
Social media promotion (1 FB post, 1 Twitter 
post, 1 Instagram post, 1 Linkedin post) 
Sponsor announcement in our communication 
tools 


Business & networking Tickets 


e Dinner invitation for one person e 3 Conference Passes, valued at 1.500€ 
e Lead Retrieval 


e Startup speaking slot 


> O n > r S h | Branding & visibility Digital marketing 
P: 1C ka g = S ex D | a | Ne d e Logo and profile exposure in event app e Logo exposure and corporate profile on event 


Small-sized booth (the kiosk; 12m2) website 
exclusive PR for the speaker (ON DEMAND) e Social media promotion (2 FB posts, 2 Twitter posts, 
2 Instagram posts, 2 Linkedin posts) 


G | d P T e Popup atthe Data Natives website 
O a rt a e r e Sponsor announcement in our communication tools 


As a Gold Partner, you'll enjoy a range of 
promotion opportunities, ensuring your 
brand is a key part of the Data Natives 


Business €. networking Tickets 


Dinner invitation for two people e 5 Conference Passes, valued at 2.500€ 


conference. e 5 one-on-one meetings 
Lead Retrieval 


In addition to having your company name 
and logo displayed throughout the venue 
and on all name badges and collateral, you e 1 speaking slot - 10 minutes 
will be featured on the Dataconomy website |° Ask me anything session 

and on all conference pages. 


Sponsorship 


Packages explained 


Diamond Partner 


For those looking to position 
themselves as a pioneering 

company for the data-driven 
generation, the Diamond Partnership at 
Data Natives will place you at the 
forefront of a key event for connected 
technologies. 


Through social media promotion, 
inclusion in our live stream and 
visibility throughout the event, you will 
be an unmissable component of the 
conference. 


Branding & visibility 


Logo and profile exposure in event app 

Push notifications via app 

1 promo item in tote bag 

Small-sized booth (the standard; 20m2) 

Branded Session 

Logo in all marketing communications (Eventbrite, 
FB, YouTube, newsletter banners) 


Business & networking 


Dinner invitation for four people 
Speech at the dinner 

7 one-on-one meetings 

Lead retrieval 

Interview with keynote speaker 


Content 


1 speaking slot - 20 minutes 
Ask me anything session 
Speech at the dinner 


Digital marketing 


Logo exposure and corporate profile on event 
website 

Push notification via app 

Social media promotion (3 FB posts, 3 Twitter posts, 
3 Instagram posts, 3 Linkedin posts) 

Sponsor announcement in our communication tools 
Article on Dataconomy.com 


Tickets 


e 8 Conference Passes, valued at 4.000€ 


Branding & visibility Digital marketing 


Logo and profile exposure in event app Logo exposure and corporate profile on event website 


Sponsorship | 
| lo. Push notifications via app ) Pre-event promotion (1 CTA) 
> C ka g ie S ex p | d | nN e d 1 promo item in tote bag Social media promotion (3 FB posts, 3 Twitter posts, 3 


Medium-sized booth (the presence ; 30m2) Instagram posts, 3 Linkedin posts) 
Branded stage Pop up at the Data Natives & Dataconomy websites 
Logo in all marketing communications » Article on Dataconomy.com 
a (Eventbrite, FB, YouTube, newsletter banners) » Sponsor announcement in our communication tools 
m | ati n U m = a rtn a r e Logo placement on a specific page on the 
website and in the specific agenda stage 
Branding on the banner (in between ads) 
Our platinum partners will have their ATTE 
| Interview with keynote speaker 
own stage at Data Natives 2022 - a e Branding during VIP dinner 
| | | Exclusive PR for the speaker (on demand) 
great way to attract data enthusiasts £ ( ) 
and tech experts. Youll also get a Business & networking Tickets 
booth, extended digital marketing and s Dinnerinviationtortoe people 
more on-site presence at the event. e Speech at the dinner 
| 7 one-on-one meetings 
Lead retrieval 
Access full list of attendees 


e Conference Passes, valued at 4.000€ 


Content 


1 speaking slot - 20 minutes 
Panel 
Ask me anything session 


Sponsorshi 
Packages explained 


Main Partner 


The Main Partner is reserved for one 
industry- pioneering organization. We 
offer this company a unique 
opportunity to partner at the highest 
level with one of the most exciting 
tech events. 


Our Main Partner will receive an 
unsurpassed level of exposure and 
promotion before, during and after the 
conference, serving as an integral part 
of the experience and leaving a lasting 
impression on 


our guests. 


Branding & visibility ital marketing 


Branded stage e Logo exposure and corporate profile on event website 
Branding the main stage (livestreamed) » Social media promotion (4 FB posts, 4 Twitter posts, 
Full-sized Booth (the remarkable; 70m2) 4 Instagram posts, 4 Linkedin posts) 

Branding on the banner (in between ads) e Article on Dataconomy.com 

Logo and profile exposure in event app e Pop up at the Data Natives 8 Dataconomy websites 
Push notifications via app » Sponsor announcement in our communication tools 
Logo in all marketing communications (Eventbrite, FB, 

YouTube, newsletter banners) 

and in the specific agenda stage 

Host mentions sponsor 

Interview with Keynote speaker 


Business & networking Tickets 


Dinner invitation for eight people e 12 Conference Passes, valued at 6.000€ 
Speech at the dinner 

10 one-on-one meetings 

Lead retrieval 

Access full list of attendees 

Interview with keynote speaker 


Content 


1 keynote speaking slot - 30 minutes 
1 speaking slot - 20 minutes 

Ask me anything session 

Speech at the dinner 


Be our Data Natives 2022 
Executive Dinner host 


Nothing feels more exclusive than an intimate dinner with the shakers and 
movers of the tech scene. Every year, we are gathering the c-suite tech 
professionals, data scientists, researchers, founders, decision makers, and 
journalists from all corners of the tech world for DN Executive Dinner. As a 
sponsor and a host, you get the chance to pick the location, set the mood, 
choose the playlist and prepare the most gourmet options for our VIP guests. 


Sponsoring the dinner will provide you with exclusive visibility to the 
selected few among 150+ speakers and more than 20 partners: all our 
speakers are representing tech giants such as Google, Microsoft, IBM, Adobe, 
industry “heavy weighs” like Bayer, Deutsche Bank, Lufthansa, journalists 
from publications such as VentureBeat, TechCrunch, Wired and, of course, 
our most disrupting startups. Our people can become your people. 


Offer varies depending on sponsors needs - get in touch with us to 
discuss opportunities. 


In 2019, our attendees enjoyed an exclusive dinner 
gathering sponsored by SAP hosted at SAP Data Space in 
Berlin. 


Be the cherry on the cake: Sponsor the Data 
Natives 2022 After Party! 


Over the last few years, partners like Ahoy and Zalando chose us to 
gather hundreds of people and place their brand in front of our 
audience. Rumour has it that our gatherings are like the “Berghain of all 
conference after parties”. This year, we want to outdo ourselves and 
bring our after party to a legendary level - perhaps, it is you that'll make 
it happen? 


Our ideal partners: 


Are you building a matchmaking app and want to put it to test at our party? 
Do you have disruptive music hardware we can use to crank the volume up 
and get people dancing? 


Whatever your objectives are - partnering up with us means instant 
engagement with our community. 


Offer varies depending on sponsors needs - get in touch with to 
discuss opportunities. 


Extended offers 


Place your logo on our classy 
water bottles 


Sponsor some fun! - 
with your logo on our sustainable 


As people all over the world are fighting climate local beers 

change, we at Data Natives are doing our part to This must be Thursday, said Arthur to himself, sinking 

promote conscious living. Place your logo on the low over his beer... Everybody loves beer o'clock. Place 
your logo on our beers and you'll always be 


water bottles that more than 2,000 participants will 3 
remembered. 


be carrying around all day long at the conference. 


Be everyone's best friend 
with your logo on the charging stations 
With all attendees making sure their phones are 


No one is too sexy for ami 
these towels | 


A towel is about the most massively useful thing an charged for networking, charging stations become 
cosy hangout sports, where those in need of power sit 
around and get to chat with each other. Put your brand 


interstellar hitchhiker can have. Stand out in the crowd by 
sponsoring the “Data Natives” towels. 


popular partners. 


A 


IBM Cloud 


Working with cloud 
technologies. 


| Blue toua Mirro: 


Expected speakers: 


| 
Erika Cheung 


Executive Director, Ethics in 


Monty Munford Christopher 


Co-Founder, BlockSpeak 


Flynn Coleman Mircea Geoana 


Wiggins Author, International Human Rights Deputy Secretary General, NATO 


Entrepreneurship 


Chief Data Scientist, The New York Lawyer, Educator, Harvard 


Ties University 


Jessica Graves Lauren Klein Toby Walsh Melanie Boylan Clare Jones 
Founder & Chief Data Officer, Associate Professor, Emory Professor of Al, UNSW Sydney Journalist, Irish Tech News Chief Commercial Officer, 


Sefleuria University what3words 


Expected Blockchain - Web3 Speakers: 


¿de 
Vo e 


; Kathryn Harrison : 
Christine Mohan Nasir Zubairi Dr. Mervyn G. Maistry EA bee SS 


SAT gundo RES Konfid.io & Kintaro Capital Global Product Management for 


IBM Blockchain Platform 


; Rachel Wolfson 
Trent McConaghy Joe Petrowski Lea Dias John Calian 
Founder at Ocean Protocol Technical Integrations Lead Founder at Quaefacta Advisory Board Member Reporter at Cointelegraph, 
Web3 Foundation Jolocom Blockchain Analyst 


a m o é ne” 
SD 


BRIDGING THE GAP BETWEEN TECHNOLOGY & BUSINESS 


HOME HACK CO VENTS 


HOW STARTUP 
COLLABORATIONS ARE 
BOOSTING THE RUHR REGION 


a m 


NCE TECH TRENDS CONVERSATIONS CAREERS RESEARCH PAPERS PARTNER WITH US 


WHAT IS DATA VAULT EVERY DEAL IN 
MODELING AND WHY DO WE PROFESSIONAL SPORTS IS 
NEED IT? BASED ON DATA 


HOW STARTUP 


COLLABORATIONS ARE owe 
BOOSTING THE RUHR ums o DE EEE . = 
REGION 


a am 


Corporations need to digitalize in order to overcome 


their challenges. That's especially true for the large 


industrial corporations in Germany's Ruhr region and 


Our previous sponsors 


ZÆ% Deloitte. cloudera Google PHILIPS 


as 
| ; “e FERRO iii ae o = 
i Zalando ul bella Hewlett Packard ORACLE Allianz 


Enterprise 


ill fo) cortical.io kx gS Startupbootcamp ZA Fraunh ofer “om 
= Partner >> | ik 


e. wo 
T HE Maa A 
SAP HELLENIC REPUBLIC ERRE “a> 2 © vv Blockchain.com A cata 
YA — MINISTRY OF — : | Alibaba.com 


DEVELOPMENT AND INVESTMENTS ocean Adobe 


A glimpse into Data 
Natives Unlimited 2020 


A fully virtual DN Unlimited conference 2020 brought together 4700+ 
participants across 4 continents, from 50 countries, to learn from over 
150 speakers among 5 stages. 


3-days fully digital event with 8h of workshops, 60h of inspiring talks 
and panels as well as 15h of networking. 


4799 total registrations with 90 nationalities 
3429 people in DN Unlimited Slack Community 
160+ Speakers from 22 countries worldwide 
45% of the speakers were female 

6.6 M impressions on social media channels 


Data Natives Website reached 62.054 page views on the 


days of the conference with a bounce rate of only 0,51% 


Tve experienced Data Natives as a conference that's 
un-fancily, earnestly, and honestly for people who build 
the data economy. Positively geeky, in other words, both 
intellectual and hands-on.” 


Christoph Raethke, Startup expert 


‘Itis the first time that I've been at an event with this 
emphasis on diversity, sustainability, and impact. 

It also gives a very informal “vibe”, where people feel at 
ease. Usually one has this networking feeling at events, 
which can feel a bit stiff, and this event was feeling more 
open, informal, easy to talk to many different people. It 
brings a very human side to Al.” 


"... | was mind blown the whole 48 hours and scribbled - 
no kidding - 48 whole pages on my A5 notebook.” 


Attendees impressions 


Your brand exposure online 


EDITORIAL SOCIAL MEDIA LIVE SOCIAL 


4 Pinned Tweet 
Data Natives @DataNativesCon - Sep 28 
© Open Forum on the dynamics of trust in Al @Mircea_Geoana 
@GretchenOHara @AspenGermany @Nancy_Nemes @AlforHumans 


@TeleSoftas @TU_Muenchen @johnchavens @amartin171 
@schuellerstatup @DariusSemaska 


(0) Ar enatwescan 


HERE IS HOW IBM'S DATA el wa 
SCIENTISTS LOOK AT THE TH 
DATA-DRIVEN FUTURE q. 


A KIM DEEN NOVEMBER 24, 2019 


Y > DataNati... - 152viewers 19:56 / 3:06:18 cj) Q 7 


O Data Natives @DataNativesCon 


ka Open Forum on the dynamics of trust in Al @Mircea_Geoana 
a eis rice @GretchenOHara @AspenGermany @Nancy_Nemes @AlforHumans ... 


An aspiration to create a data-driven future A . pscp.tv 
has resulted in massive data lakes, where even the 
most experienced data scientists can drown in. Today, 


it's all about what you do with that data that 


Highlights 2019 - 2027 


#HackCorona Event Series #Eu vs Virus 


4.166 enthusiasts on slack, 864 participants, 105 #EUvsVirus 4  21.000+ enthusiasts on Slack, 2150+ project ideas, 
teams, 128 experts & mentors, 1.956 Million Social | 
#HACK Media impressions 60.000 + live stream impressions 
CORONA Me“ impressions,60.000 + live stream impressions, 
cooperation with the Digital Ministry of the Greek 


Government 


120 winning teams, Supported by 2400 mentors, 


800 partner, 380 volunteers 


Exclusive SAP Webinar: CDO Club Data Natives at VentureBeat Transform 


3,100+ people pre-registered 
80% attendance rate 


VB 112k live stream views. 
130+ high quality C-level leads | 


16k engaged viewers 


300+ event registrations 


Oue “as good as offline” networking room 
During the Data Natives segment, we registered around 20% of 
Transparency by Design Summit with bothAnd the total VB audience as “highly engaged” viewers (clicks, 
unmuted, watching) 
3-days online global summit, 191 Registrations, 
43% of the participants were female, 


1.2 million social media impressions 


“Events like Data Natives are incredibly important because 
they change the conversation around data from being a corporate 
tool to something that is for good, focusing on trust, 
on transparency and diversity - it is just a completely new way 
of thinking about Al” 


Susara van den Heever, 
Executive Data Scientist & Program Director 
at IBM Data Science & Al 


Get in touch 


Angelica Pinzón - angelica.pinzon@dataconomy.com 


